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Partnerships with businesses provide a great apmoytto reach parents and alert them
about the availability of low-cost and free healéine coverage. Creating corporate
partnerships benefits both your organization aedodrtners, allowing your organization
to reach more potential beneficiaries, while prowidcorporate partners with information
and services useful to their customers and empfoyedditional benefits include:

* Raising community awareness about the issueeofiimsured

* Providing your organization or coalition with n@e@mmunications channels and
resources to reach the uninsured with an impohealth care coverage message

* Increasing the visibility and profile of your @ngization and the important outreach
work being done in your community

* Fostering new relationships for your organizatworcoalition

Every outreach program is unique, and we encowageo tailor your business outreach
efforts to fit your organization’s needs. Buildiagccessful business relationships
requires time, persistence, creativity and entlsmsiddere are the first steps in the
relationship-building process:

» Determine your outreach needs. The first step to success is figuring out whaetgp
outreach you want to conduct with a corporate gaurtn

* Set clear and concise goals. Make sure your goals fit with the aims of your |d@zn

and the participating company. Encourage involvdrnrea way that makes sense in your
community - a way that will spark interest, fulfileeds and match your organization’s
goals.

* Resear ch and target the most suitable companies. Based on your outreach goals,
determine which companies you should approach. frekéme to research the
companies on your list: Do they have a historyraf experience in working with
organizations on community events? Do they haueoag reputation in the community?
Is there a natural connection between the prodaradgor services they provide and the
audience you need to reach with your health caverege information? Do you have
contacts at the company? Does anyone else you kawe/contacts?



* [dentify any national partnershipsthe Communications Team has established that

might be helpful in your outreach. The Communications Team has developed a number
of national partnerships of which you may be ableake advantage. Many of these
partners have local affiliates that may be inte@st working with your organization or
coalition.



